SANT HIRDARAM GIRLS COLLEGE, BHOPAL

Department of commerce

SESSION- 2025-2027

CLASS- M.COM 2 YEAR

SEMESTER 1

Sr. no SUBJECT CODE SUBJECT NAME

1 CC11 Cost analysis & control

2 CC12 Organisational behaviour

3 Ccci13 Business environment

4 CC14 Managerial economics

5 - Internship/apprenticeship/seminar
SEMESTER 2

Sr. no SUBJECT CODE SUBJECT NAME

1 cc21 Advances statistical analysis

2 CC22 Advances in management

3 Ccc23 Research methodology

4 CcC24 Industrial relation and labour laws

5 VAC - E- Business & fundamentals
SEMESTER 3

Sr. no SUBJECT CODE SUBJECT NAME

1 CC31 Accounting for managerial decision

2 CC32 Security analysis and portfolio management

3 Ccc33 Consumer behaviour

4 CC34 Services marketing

5 - Internship/apprenticeship/seminar
SEMESTER 4

Sr. no SUBJECT CODE SUBJECT NAME

1 CC4a1 Institutional accounting

2 CC42 Corporate governance ethics and sustainability

3 CC43 Rural and agriculture marketing

4 CCa4 International marketing

5 - VAC - Business ethics
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Theory Paper
_ Part A lutroduction '
Program: Post Graduate Diploma in Commerce (I Sen.) [Session: 2025-26 ’
Subject: Cost Analysis and Control
1. |[Course Code 1 €
2. ICourse Title Cost Analysis and Control ,
3. |Course Type Corc — | ‘
4. Pre-requisite (If any) B.Com. l
5. |Course Learning outcomes On Sucessful Completion of This Coﬁrﬁ.:c_ the |
(CLO) Students will be able :
| To understand the Concept of Cust,
Inventory Contral and Overhead Accounting.
2. To understund the learhing about fixed and
variable cost and its Impact on Profitas well
as decision making.
3 To undersand about types and preparation
of budget.
4 To undersand the various stendards cost of
materials, labour and overheads. !
5. To understand the determination cost mi.
product/service. )
|
Credit Value 5 ' ‘
7. Total Marks Max., Marks 40+60 [Mim'. Passing marks: 40 ‘
T
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Part B- Content of the Course o

Total No. ol Lectures- I

No. of

Unit [Topic Lecturcs

. [Concepts and practices system of Cast Accounting in ancienf 15 !
India. History of Cost Accounts in India, Methods of Cost |
Accounting in India, Various Cost Concept, Technigues off |
Costing, Installation of Costing System, Methods of Inventroy,

Control, Overheads Accounting.

2. [Process Accounting, Joint and By-Product, Equivalent Production, 15
and Inter Process Profit, Operating Cost.

3. Marginal Costing: Concepts, Use of Margina! Cosling in Indian| {5
Industries, Break Even Analysis, Price Strategy: Factors
Influencing Product Pricing, Pricing Decision Process, Methods
of Determination of Pricing.

4. Standard Costing and Variance analysis, Budgetary Controlj 15
Basic Concept, Preparation of Functional Budgct. | ;

5. [Differential Cost and Control: Coucept of I)if'?crcntinl Cost,‘ I3 —:\
Decision Making and Different Cost, Cost Reduction and Cost |
Control Process, Cost Audit: Objectives and'Advanmgcs.

Keywords/Tags:

Concept of Cost, Overlieads, Joint and by- Product, Operaring Cost, Marginal Cost,

Budget, Standard Costing, Variance Analysis, Differential Cost. !

]

Part C- Learning Resources

|

Text Books, Reference books, Other Resources

Suggested Readings:
1. Agrawal M.L., Dr. Gupta - Cost Accounting, Sahitya Bhavan Publications, Agra

2. Arora, M.N. ¢ Cost Accounting - Theory, Problems and Solutions, Himalayu

Publishing House, New Dehl:.
3. Banerjee- Cost Accounting : Theory and Practice, PHIL
4. Jain and Narang - Advanced Cost Accoumin'g, Kalyani Publishers.
5. Jawaharlal - Cost Accoumting, McGraw Hill Education,

c’\w,
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6. Mchia B.K. - Cost Acconnting, Sanjuy, Sahity Blavan Publication.
ng, Rameshi Book depat,

Shree Mahavir Book depot.

7 QOswal Maheshwari - Cost Accounti

& SN Maheshwart - Cost Acconnting,
Q. 21, JuEIe, WLUE., 3, Yl - i S

10. <. drgar & 3, - TV @, W e Bl

Suggestive digital ptatforms
l.https:}/\\'\vw.icsi‘edufmediafw

2 https://wavw.slide share.net/ramusakha/cost-a nalysis-an

/ Web links
ebsite{CostAn(lManar’ememAccountinn.Q(If

d-contro!

3 hitps://mu.ac.infwp-conte nt/uploads/202 2[06{A(I\'anced-CostAAccomtirwi)_d_f

4.https:l/mu.ac.in/wp~content/uploads/2021/0

S.https:/foms.bdu.ac.in/ec/admin/contents/387P15MC422020051812424179‘Qdf

Ehttps://hpuniv.ac.in/hpuniv/upload/uploadfiles/files/32.9df

7. hrtps://www.oorlcitv.edu.bd/files/6364448043648707?

8. https://mdu.ac.in,/UpFiles/UpPdfFiIes/202yJ_za_n{Advanced%ZOCost%ZOAccounting—

Part D- Assessment and Evaluation

Suggested Continuous Evaluation Methods:

Maximum Marks: 100

Continuous Comprehensive Evaluation (CCE):

g fdeed,

et annfeE A nferrgr A

AT

3/’M‘ComvCost-Management-Accmmting pt

7CostManagemenI.Accounting&Con

]

-

40 Marks University Exam (UL):

60 Marks

[nternal Assessment: Class Test Assignment/presentation

Continuous As Per Ordinance 14(2) 40

Comprehensive Evaluation

(CCE)

External Assessment: Sutmn(\)‘%117071—(7;:!1:11;311.-l)d - j
50 |

University Exam Scction
Time: 3 Hours

Section {B): Long Question (5*§ = 40)

Any remarks/Suggestions:
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‘ourse Code

1 ~ourse Title

"7 Part A lntroduction

Subjectt Oroanizational Behevierr

1
I Sen) Wl.%'vssinnzl(!lﬁ-lh |

o —PT&JE_J

()I‘;_[:Illi'f,:-l—liﬂllni Beheviour ‘

ICounrse Type

Core =

Pre-requisite (IF any)

13.Com.

—— e

Course Learning outeoues

(CLO)

On successtul completion of this course,

students will be able to -

|. Develop understanding about basics of
Organizational Behaviour.

2. Depth understanding of action rescarch
as a process and an approach.

3, Know the concept of organizational
hehavior and understand the role of
INANagers.

4. Applving group dynamics and

leadership qualitics 1n an organization.

wn

Analyzing best management practices
around the world.

6. Evaluating emerging trends in
corporate structure, stratcgy and culture

in India.

Credit Value

5

Total Marks

Max. Marks 40+60 !Mini. Passing marks: 0 h

(A




Total Nu. of Lectures-

e e e e~ .

Part B- Content nl; the Course

T ] Novof
Topic Lectures
Organization: Concepl, nature and need, importance of t5
Organization. Forms of organization in Indian industries
principles of organization,
Organization Structure and Design Authority and Responsibility
Relationships Delegation of Authority and Decentralization
[nterdepartmental Coordination, Emerging Trends of Corporate
Structure in Indian.

P (Organizational Behavior: 15
Organizational Behavior - Concept and  significance;
Organizational behavior in Indian philosophy, Emergence and
cthical perspective, Attitudes, Perception, Learning, Personality.

5.  |Group Behavior: _‘ _ 15
Groups in organizations, Influence, Group dynamics, Team
building - Interpersonal relations, Group decision making|
techniques, Sources of power — Power centers — Power and
[Politics. Communication:  transuclional analysis in
communication skills.

Organizational Conflict : Dynamics and management, Sources,) 15
patterns, levels and types of conflict: Traditional and modern
approaches  to  conflict, Functional  and  dysfunctional
organizational conflicts: Resolution of conflict. Motivation —
meaning, importance, factors and principles.
motivation meaning, importance, factor and theorics of
motivation.
Organizational Culture and Work Stress: 15
Meaning, Definition and role of organizational culture, cultural
dimension, culture on organizationg! eflectiveness, coheept of
(3 )

—




of work stress

Weywords/Tags: Organization,

Contlict, Culture, work stress

Orpanisational
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stress, sourees of stress, stress consequences, Remedial mc:

Behavior,

15urcs

Group
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Behavior,

Part C- Learning Resources

Text Books, Relerence books, Other Resources

1. Blake, Robert & Mouton: Building o Dynamue

Homewood

[ 8%

Publication -

(W3]

Corporate through Grid QD
Burke W. W.: Organization Development Principles & Practice, Sage

Edgar F. Huse: Organization Development & Change, Thomas Publication

4. Richard Beckhard: Organization Development Strategics & Models. Tata

McGraw Hill

Strategies, Response Books, New Delhi

5. S.Ramnarayan & Kuldeep Singh and T. V. Rao: OD — Interventions &

6. S.Ramnarayan and T. V. Rao: OD - Accelerating Learning &

Transformation, Sage, New Delhi

7. Thomas H.Patten: Organization Development through Team Building,

Thomas Publication

8. Wendell L. French, Cecil H. Bell: Organization Development, Prentice Hall

0. T¥ud 3F.- EITSTTcH® cqaER
10. #elt, wr, v - oot ® cwagR, Ay Wiy RE Ay wEme s
11. ware, va.ws. 2020. wauer & g 3k yeam| 9% Red: gednr 97 03
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Part D- Assessment and Evaluation

Suggested Continuous Evaluation Methods:

Maximum Marks: 100

Continuous Comprehensive Evaluation

60 Marks

Internal Asscssment:

Continuous
Comprehensive Evaluation
(CCE)

Class Test Assignment/presentation

As Per Ordinance 14(2)

(CCE): 40 Marks University Exam (UE):

|

External Assessment:

University Exam Section

Time: 3 Hours

Section(A): Shor't_(ﬁacstion(S*él =20)
Section (B): Long Question (3%8 = 40)

Ol

Any remarks/Suggestions:
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Course Code

;—_’________—-—v—'____'_.—-_'-__—
- ; SRR .9
aram: Post Graduate Diploma in Commeree (1 Sent) Session: 2025 260 |
_

Subject: Business Environment

- ——

T CCl3 |

Course Title

i
!

-
Susiness Eonvironment

P _——

ICourse Type

Core — [T

Pre-requisite (If any)

B.Com

R )

Course Learning outcomes
(CLO)

On successful completion of this course,

students will be able -
1. To impart knowledge about business

cnvirenments in India |

12

To develop understanding of

globalization for India.

3 Understand the econoinic, social,
political and cultural environment of
business in India

4. To develop understanding of forcign
direct investment

5. To develop the understanding foreign

trade policy

6 [Credit Value

wn

7. [Total Marks

= {
A andii

Max. Marks 40+60  [Mini, Passing marks: 40 1

——
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Part B- Content of the Course |

Total No. of Lectures-
No. of

&
Unit [Topic Lecture

15

1. Theoretical Framework of Business En vironment In India:

Concept of business environment on fhe basis of Indian religion,

rends and values, significance and nature of business
nvironment; clements of environment internal and external, 3
changing dimensions of business environment. libe -alisation, |

privatisation and globalisation, 1mpact on indian industrics.

Economic Environment of Business In India: Significance and 15

|38

elements of economic cnvironment, cconomic systems and
business environment, government nolicies industrial policy,
licensing policy, fiscal policy, monctary policy and EXIM policy.
3. |Foreign capital: Foreign dircct investments, trends and] 15

problems, multinational corporations and collaborations, foreign

exchange in India.
4. Socio, Cultural & International Environment of India: Social 15

responsibifity of business, characteristics, components, scope,
relationship between society and business, targets of socio-
ultural business environment, social groups, World Trade
Organization (WTO), International Mongtary Fund (IMF) world

bank and UNCTAD. ' J
5. Technological Environment: Concept, online channcls, onling 15

ERLENEEE T TS

services, advantage of online scrvices, c-comumerce, indian

onditions of ¢-commerce, electronic banking, franchise business.

(O
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Part C- Learning Resourees

Text Books, Reference books, (V)MM—————’"

2

L

-9,

Suggestive Reading:

o - R . . o e (e G Capne Mot
Adhikar, M. Economic Toaviromment of Busimess Sulian Chand & Sons b

Delft
Ahluwalia, I J.: Tndustrial Growth in India, Oxford Universit
Alagh, Yoginder K Indian Development Planning and Policy, Vikas

y Press Delhi.

Publication, New Deihi.
Aswathappa, K: Legal Environment of Business,

Delhi.
Chakravarty, S.: Development Planning. Oxford University Press, DehlL.

Ghosh, Biswanath: Economic Environment of Businecss, Visas Publication,
New Delhi. 7. Govt. of India: Economic Survey, various issues. '
Raj Agrawal and Parag Diwan, Business Environment; Fxcel Books, Now

Delhi.
Ramaswamy, V.S and Nama Kumari: Strategic Planning for Corporate

Himalaya Publication.

Success, Macmillan, New Delhi.

Sengupta, N. K. Government and Business in India, Vikas Publication, New

Delhl. .
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Suggestive digital platform/ Web links:

1. https://www.sultanchandzmdsons.com/book

2. https://cbo'oks.lpudc.in/commcrcc/mcom/termel/DCOM105_

MGT105 DMGT401 BUSINESS ENVIRONMENT pdf

a2

https://www.phindia.conv" Books/Book

environment-ahmed-

alam?sesltid=AfmBOopILnZrVZS

/21 i/busincss—cnvironmcnl
DCOM402 D

Delail;’9789354437’]31/business-

\"4mq_xPKnO\&LXOUO!Fti4 6kQknjQVaP

mBWcn3l p-

4. https://www.pearsoncd.co.in/web/catcgory/ﬂigher

Ed. and Vocational/Busi

ness and Economics/Business Environment.aspx

5. https://Openstax.org/books/imroduction-busincsw’

pages’1-2-understanding-

the-business-environment

Part D- Assessment and Evaluation

Suggested Continuous Evaluation Methods:

Maximum Marks: 100

Continuous Comprehensive Evaluation (CCE}): 40 Marks University Exam (UE):

60 Marks

[nternal Assessment:

Class Test Assignment/presentation

40

University Exam Section
Time: 3 Hours

Continuous As Per Ordinance 14(2)
Comprehensive Evaluation '
(CCE) :
External Assessment: Scection(A): Short Question(5*4 = 20)
60

Section (B): Long Question (5*8 = 40)

Anyremarks/Suggestions;

o




Theory Paper

Part A Introduction

Program: Post Graduate Diploma in Commerce (1 Sem.)

Session: 2025-26

Subject: Managerial feonomics
e

1. [Course Code cC14
2. ICoursc Title Managerial Economics

3, {Course Type Core — 1V

4. [Pre-requisite (1f any) B.Com

5.

Course Learning outcomes
(CLO)

5. To develop the ability to analyze the

On successful completion of this
course, students will be able -

I. To knowledge about the nature and

importance of

Managerial Economics.

To knowledge about the theories

of firm., _

3. To understand about the concept of
demand and production.

4. To understand about the theories of

distribution.

o

trade cycle.

Credit Value

5

Total Marks

Max. Marks 40+60 [Mini. Passing marks: 40




—— -

Yart l;-‘leti-:nt of theCourse

Total No. of Lectures-

Unit

Topic

1.

Introduction Of Managerial Economics; Meaning,
hature, scope and importance of Managerial Ancient

Indian economy and Economic discipline, managerial

concept of Kautilya's Arthyashastra, Role of vedas in |
modern managerial economics.
Theories of firm.

5]

Demand Analysis: Meaning of demand, law of
demand, elasticity of demand. Theory ol the customer

choice. Indifference curve approaci.

— [ No.of |

Lectures

15

[

Market Analysis: Introduction of market, structure
of market, price determination under- perfect
competition, monopoly and imperfect competition,
studies of product market, financial market, laboun
market. :
Production functions: Law of variable proportion, iaw
of returns to scale.

15

Business Cyeles: Nature and phases of business
cycle, theorics of business cycle, Keynesian
theory of employment.

[9751

Profit Distribution: Concept and  theories of
distribution; Profit management, measurcment
of profit, concept of risk and uncertainty, principles

of profit maximization.

13

Keywords/Tags: Managerial Economics, Deman
Markets, Profit & Risk, Indiflerence Curve.

d Analysis, Forms of

Part C- Learning Resources




Text Books, Reference books, Other Resourcees

Suggestive Reading:

1. Chopra, O.P. Managerial Feonomics, McGraw Hill, Delbi.

2. Dean, Joel Managerial Economics, Prentice FHall, Dethi.

Lu

East Wcst Press, New Delhi.

. Varian, H.R. lnternational Micro Economics: A Modern Approach.

— —— "

4. Varshney, R.L. and Maheshwau K L. Managerial Economics, Sultan

Chand & Sons, New Delhi
=f. Ryeer, 8- weUdRr AT, o & oY 31 3T |

e

o

Part D- Assessment and Eyaluation

Suggested Continuous Evaluation Methods:

Maximum Marks: 100

2 st TEdh, TEUHT AT, Hefer AP ECAEICICE

Continuous Comprehensive Evaluation (CCE): 40 Marks University Exam (UE):

60 Marks

Internal Assessment: Class Test }\ssignmcnt:’prescntution |
Contiiuous As Per Ordinance 14(2) 40
Comprehensive Evaluation

(CCE)

External Assessment: Section(A): Short Question(5*4 = 20) _‘
University Exam Section Seetion (B): Long Question (3%8 = 40) o L
Time: 3 Hours J
Any remarks/Suggestions: a’;@}’ﬁ/
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Part A Introduction |
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]

Program: Post Graduate Dip

loma in Commerce (1 Sen) Session: 2025-26 J

—

Subject: Advanced Statistical Analysis

. ICourse Code

ccz21 |

iCourse Title

Advinced Statistical Analysis

Course Type

Core -1

SR

Pre-requisite (If any)

Post Graduate Diploma in Commerce
(I Sen.)

[

tn

Course Learning outcomes
(CLO)

O}
lStu

1

[S)

wn

0.

1 suceesstul completion of this course,
dents will be able-

To develop understanding of the theory
of prabability and probability
distributions.

To knowledge about this concept of
sampling, sampling distributions and
estimation,

To understand the concept and process
of hypothesis testing including onc
sanmple and two sample test.

T'o appreciate the importance and
application of non-parametric tesi in
hypothesis testing,

To understand correlation, regression,
analysis of variance and non—pnra‘mctric
fest.

To cemprehend the decision-making
process under uncertainty using

statistical tools..

Credit Value




\7. Total Marks Max.

Part B- Content of the Course

Total No. of Lectures-
—— T Mool |

-

Unit

Topic

Indian Statistics:- History of statistics in India Central
Statistical Organisation (CS0O), National Sample Survey
Organisation (NSSO), General demerits of Indian statistics,
remedies for eliminate demerits of Indian statistcs.
Probability- Theory of Probability and Probability
Distributions:- Concept and importance  of probability,
Approaches to calculation of probability, join, and|
conditional probabilities, probability rules, Bayes’ theorem.

Probability distributions — Binomial, poisson, and normal,

0. 0f

Lecturcs

- —

15

[nterpolation  and Extrapolation,  Association of
attributes: Coefficient of Association of attributes.

Sampling and Sampling Distributions:-  Concept,
importance and types of sampling techinques, random
sampling, large and small sample, sampling distribution of
mean and - proportions, central limit theorem, point and
ntervals for means, properties of a, good estimator,
onfidence intervals for proportions, sample size and

determination,

Hypothesis Testing:-

Concept, importance, types, and steps of lypothesis testing,
chi-square test, One-Sample Tesls: Means and propartions,
two-Sample  Tesls, Tests  for difference  between,
independent samples, small sampies, dependent samples.

Analysis of Variance and Non-Parametric Tests:- One-tactor

15

ANOVA (Completely Randomized Model) and two-factor




! JANOVA without ephication (Rrirlllidtllw]i‘zt.‘“(l H'UL]\N!E&J] )7 T

5. Statistical Decision Theory:- decision-making  process, i5
pavoll and regrel tables, decision rules under risk and
uncertainty, expected value approach, marginal analysis,
decision-tree analysis, business forecasting and time serics
hnalysis.

Keywords/Tags:

Probability distributions, Sampling distributions, Hypothesis testing, ANOVA,

Non-parametric tests, Decision theory. ‘

Part C- Learning Resources

Text Books, Reference books, Other Resources

ik wn

. Chakrabarty, S.K., Business Statistics, New Age Intemational (P} Lud,
Publishers .

D. P. Apte, Statistics for Managers, Excel Publication

Dr. N.P. Agrawal, Advanced Statistical Analysis, Raniesh Book Depot
Gupta & Gupta, Business Statistics, Himalaya Publishing House

J K. Sharma, Business Statisticé, Sth edition, Vikas Publishing House Pvt.

Ltd.
Jack Levin, James Alan Tox, Elementary Statistics in Social Rescarch,

Pearson Education
. McClave, Benson Statistics for Business and Economics, Prentice Hall

Publication

8. S. P. Gupta, Statistical Methods, Sultan Chand & Sons

9. Sansanwal, D. N. (2020). Research methodology and applied statistics.

1
1

Shipra Publications. ISBN: 978-93-88691-55-0

0. Sanjiv Jaggia, Alison Kelly, Business Statistics, McGraw Hill.

1. el SR, Td, U Fei, Jar- ooat aifteh!, Hefrsr g 93,
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Suggestive Digital Platlorms / Web Links:

. https://\\'ww.ddcgiust.ac.i1L/studymateriaE/mcom/mc-106.pdf

. https://ug.its.edu. infsites/default/fites/Business%20Statistics. pdf

. https://swww.whnsou.ac.infonline_ services/SLM/PG/MCOM-14.pdf

. https://ddceutkal.ac. in/Downloads/UG SLAM/Commerce ‘Business_Statistics.

pdf

. https://mu. ac. in/wp-content/uploads/2021 108/ MMS-Business-Statistics-1 pdf
. https://www.ddegjust.ac. /2022 /2/mba- 1st/MBA-102%20book.pdf
. http://anucde.info/thirdseny307BC02 L. pdf

_

PattD Aqqcs‘:menl and L\ 1]u lllUl]

Suggestéd Continuous Evaluation Methods:

Maximum Marks: 100
Continuous Comprehensive Evaluation (CCE): 40 Marks University exam (UE): 60

Marks

Internal Assessment: Class Test Assignment/presentation
Continuous (As Per 14(2) 40
Comprehensive Evaluation '
(CCE) '

External Assessment: [Section(A): Short Question{3#4 = 20}
University exam section Scetion {B): Long Question (5*8 = 40) &

ime: 3 Hours

u\ﬂ}&sﬁ/’

Any remarks/Suggestions:
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B"l‘llll' Tost Graduate Diploma in Commercee (11 Sem.) iScssion: 2025-26‘f
Subject: Fia'\/‘mc_n; in ”‘fraﬂﬁﬂ'th'\m'\'t

CC22 ’

E Course Code | _ oA A
2. [Course Title Aovon ey Ax M onagﬂ'mzn’t _/W"‘
3. |Course Type Core—1l ’J
4. IPre-requisite (1f any) Post Graduate Diploma in Commerce
(I Sem.) -
3. |Course Learning outcontes On successiu! completion of this cour;c,
(CLO) students will be able to-

| The student will develop a basic |
understanding about utility and
working system of functional
management in Indian Scenario.

2. Students will fearn and gain a
comprehensive understanding of

financial management,financial

planning.

3. Students will acquire knowledge about
various concepts of marketing
mandgeent, markelingimix,
advertisingmanagement, sales

promotion and Modern Marketing

Concepts.

4. The student will learn the process of
recruitment, selection and training of
employces.

5. Thestudents will come to know about

the concept of production management,

production planning and precess of

-0 -
,\ﬂ ‘H r‘ff,/"

At
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new product development.
6 [Credit Value 5 ]
7. |Yotal Marks Max, Macks 40400 Mini. Passing marks: 40
Part B- Content ol the Course

Total No. of Lectures-

No. of |

Unit [Topic Lectures

1. Functional Management: Philesophy of functional management 15
in Indian religion. Concept, Nature, Objective, Function and
scope of Functional Management, Evolution and Significance in
Modern Organization, Need and Utility, Working system and
Present Scenario of Functional Management in Indian Industries.

Financial Decision: Financing Decision, Investment Decision,
Dividend Decision.

2. Financial. Management: Concept, Naturc and  Objectives, 15
Functions of Financial Manager, Financial  Planning,
Characteristics of a sound financial problem, Financial Plan in
Indian Industries.

;,:T: Marketing Management: Concept, Nature @nd Scope of 15
marketing management, Function of Marketing Management,
Marketing Mix. j
Advertising Management-Meaning, Objective, Function, and |
scope, Media of advertising, Selection of an advertisingmedia.

Sales promotion- Meaning, importance, limitation and methods of
sale promotion.

4. Personnel  Management:  Concept, Function, scope andl 15
importance.

Manpower Planning: Concept and  significance, sources of
recruitment, recruitment policy. Selection- Meaning, Importancel
and procedure, Training and its methods in India,
3. Production Management: Concept, lmporlance, scope  and 15
S




functions. Production Planuning- concept, objective, clements and

s steps, procedure of production control, process of new product

development, Mcaning and function of production manager.

Keywords/Tags: Management, Functional, Financial, Marketing, Personne! and

Production Management, ;
Part C- Learning Resources |

1. -Aswathappa k. - Production and operation management, Himalaya

publication House, _
2. Arora Mukta - Functional management, University book house Pvt. Ltd,

Jaipur.

3. Beach Dale S. - Personnel management, Himalaya publishing company,
New Delhi.

4. Nigam Priti V. - Functional management, Himalaya publishing house,
Mumbai. |

Philip Kotler, Marketing Management, Prentice Hall. India, New Delin
Sharma F.C, Smriti Khurasiya - functional management, S.B.P.D. Agra.
Subba Rao P. - Human resource management, Himalaya publishing

N oo v

company, New Delhi.
8. {ar, ELS.0H. - Frares ey, T g fedl, S |
9. gm@r.@ﬁmmﬁamwwﬁm |
10,01 .31 Toraredsh we feerall wisererd |

Suggestive Digital Platform
https://educatererindia.com/wp-content/uploads/2017/08/Functional-

Management.pdf .
https://www.msuniv.ac.in/Download/Pdi/bho45e461d34422

hitps://www.distanceeducationjinin/pdf/meom1.pdf
https://www.distanceedueationju.in/pdf/mcom?2.pdf
https://www.vssut.ac.in/lecture notes/lecturel1429900757.pdf
hitps://mdu.ac.in/Upliles/UpPdiTiles/2020/an/FinancialManagement.pdf
https://www.slideshare.net/MargratCR/funciions-of-man agement-71192292

e
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hitps:/egyaukoshuacin/hitstream/123456789/53129/1/B10ck 3% 20T UNCT

ONAL%20AREASY 2008 % 20MANAGEMENT pdf

htps:/himpub.com/product/functional-management/

Part D- Assessient and Evaluation

Suggested Continuous Evaluation Methods:

Maximum Marks: 100

Continuous Comprehensive Evaluation (CCE): 40 Marks University Exam (UL):

60 Marks

[internal Assessment:

!

Class Test Assianment/presentation

—————————_————— T

University Exam Section
Time: 3 Hours

Section (1B): Long Question (3%8 = 40)

Continuous As Per Ordinance 14(2) 10
Comprehensive Evaluation

(CCE)

E_xternalAssessme_nt: Secti011(‘1\):81101't Question {5*4=20) 0

Any remarks/Suggestions:




Theory Paper.

Part A Introduction

Program: Post Graduate Diploma in Comnierce {1 Seni.) Session: 2025-20

Subject: Research Methodology

1. [Course Code cc234
2. |Course Title Research Methodology
Course Type Core — 111
4. [Pre-requisite (It any) Post Graduate Diploma in Commerce
(I Sem.)
5. |Course Learning outcomes On successful completion of this course,
(CLO) students will be able to- |

[. Understand the Basics in research }
methodelogy and applying them in the |
rescarch/project work. E

2. Select an appropriate rescarch design.

3. Developed advance critical thinking
skills. |

4. Demonstrate enhanced writing skills.

5. Demonstrate the ability to choose
methods appropriate to Research
objectives, |

- .
6 |Credit Value 5 i
7. (Total Marks Max. Marks 40+60 %Mini. Passing marks: 406

i
- e .




Part B- Content of the Course

Total No. of Leclures-

Linit

Topic

No. of

Lectures

Introduction to Research: Ancient ResearchTraditions in
India,Definition, nature, scope and significance of Research.
Types of research, Characteristics ol a good rescarch. Qualities of
researchers, problems faced by rescarcher, introduction 10 revicw
of literaturc.,

5\)

Research Process: Definition of research prbblem_. componentof
research  problem, litle formulation, hypothesis, typesof.
hypothesis,procedure for hypothesis testing, important parametric
and non-parametric test.

Research and Sampling designr: Meaning, need, importance and
features of rescarch design, types of research design, developing a
research plan.

Sampling design, criteria of selecting a sampling procedure,
characteristics of good sample design, sampling crror, sampling
methods.

Measurement and scaling, method of collection of primary and
secondary data, process of questionnaire design; processing of
data — editing, coding, classification and tabulation.

Analysis and report writing: Analysis of data, preparation of
synopsis, report writing, cssentials, structure/layoul, presentation
of result, ethical norms in research, writing of research paper,

plagiarism,

Keywords/Tags: Research, Research process, Research Design,

Question, Hypothesis, Literature Review, Synopsis, Research paper.

Research

e 5
AN L




Part C- Learning Resourees ]

Text Books, Relerence books, Other Resources

1- Research Mclhml({fﬁ;}y- Panncerselvam R- Prentice Hall Pub.
2- Research methodology (Coneepts, methods, Teehniques & SPSS)- Dr. Priti
R, Majhi,Dr. Prafull- Himalaya publishing housc.

3- Essentials of reseaveh design & Methodology-Geoffrey R, Marczyk- Wiley
Pub.

4-Research Mellmdology_ Kumar- Pearson Pub.

3- Fundamental of Research Methodology and statisties -Yogesh Singh - New
Age Pub.

6- Kothari, C.R.- Research Methodology, New Age International Publications.
73, SLEH.- STFHETAIS R |

§- Pt 3. e, witerawg o, s e e te ot vy |

9- T, WA TG =i tiersen |

Suggestive Digital Platform
https://wvww.eshiksha.mp.gov.in/

https://repository.dinus.ac.id/docs/ajar/Kothari -

_Research_Methodology Methods_and Techniques - 2004.pdf
https://ddceutkal.ac.in/Syllabus/MCOM/Research Mcthodology.pdf
https://www.ermishikantiha.cont/papersColledtion/Research%20Meihodol
0gv%20pbdf _
https:/isde.uoc.ac.in/sites/default/files/sde videos/MCM3C13,pdf
https://dhsgsu.edu.in/images/Reading-Material/Commerce/Econtent/RN-
SELF- LEARNINg.pdf
https://old.mu.ac.in/wp-content/uploads/201-4/04/Research-

Methodology.pdf

httpsi//www. kluniversity.in/arp/uploads/2095.pdt

o8
C;\%Q,& -~




r Part D- Assessment and Evaluation J

Suggested Continuous Evaluation Methods:

Maximum Marks: 100

Continuous Comprchensive Evaluation (CCE): 40 Marks University Exam (UL):

60 Marks

Internal Assessment:

Continuous

Comprehensive Evaluation
(CCE) |

Class Test Assigninent/presentation
As Per Ordinance 14(2) 40

[ExternalAssessment:

University Exam Section

Time: 3 Hours

Section(A):Short Question{3™4 = 20) N "1
Section (B): Long Question (5*8 = 40)

Any remarks/Suggestions:




Theory Paper

Part A Introduction | ‘ '

Program: Post Graduate Diploma in Commerce (11 Sem,) lSession: 202526

Subject: Industrial Relation and Labour Laws

1. [Course Code

2, iCourse Title

|

ccza |

5. [Course Type

|

Industrial Relation and Labour Laws

Core -1V 1

Pre-requisite (If any)

5. |Course Learning outcomes
(CLO)

Post Graduate Diploma in Commeree

(ISem.)

On successful completion of this course.
students will be able-
L.

R ]

L]

To introduce the concept of indusirial

relation concepts its theories and

evolution and the trade union act 1926,

. To inform student regarding grievance |

handling, Tripariite and bipartite

1 - . . . |
poches, anatomy of industrial disputes,

- To provide in-depth knowledge |

regarding collective bargaining and

related concepts. ,

. To develop understanding regarding

industrial relations in different

countries and introduce industrial

i
dispute act and Factories Act. a
To imbibe how to interact, negotiate |
and transact with trade union ba]ancing!
and improving the relation between

cipioyer and the employees, J

ol
e




India.

6. To acquaint with the basic legal

framework envisaged under the statues
for compensation and welfare of
employees in different modes.

7. To provide the insights about reforms
i industrials relation in India and also
providing knowledge about the latest

amendment in compensation laws in

6 ICredit Value . . 5

Total Marks Max. Marks 40+60  Mini. Passing marks: 10

Part B- Content of the Course

Total No. of Lectures-

No. of

Unit [Topic Lectures
1, |Industrial Relation: History of industrial refations 11 India, 15
Industrial Relation before and after independence of India.
Concept, nature, need and importance of Industrial Relations in
India. Industrial Relations system in India- Structure and its
cvaluation, models of Industrial relations.
D, [ndian factories act 1948: provision regarding working hours] 15
working condition maternity benefits, hcalth, safety and labour
welfare of employees, Compensalion management process, form '
of pay, financial and non-financial compensation, compensation
strategies, provision of workmen’s compensation act.
3 Industrial dispute Resclution and Grievance Redressal: 15
Nature Causes and types of industrial disputes.
;
g{{):;\’:\?}//




Industrial dispute act, 1947- authoritics response of dispule to
boards, courts, tribunals procedure and power of authoritics,
strike and lockouts, untair labour practices, method of industrial
disputc resolutions.

Trade Unionism and Collective Bnrghiuiug: provisions of trade
union act 1926, Definitions, legislation of trade unians, rights and
liabilities of registered trade union, regulations, penalites and
procedure; collective bargaining- Nature and {unction; types off
bargaining_; Collective bargaining in the Indian context:Emerging|

trends in union management relations; Technology and industrial
relations.

15

The workmen's compensation A“(;,t, 1923: Objectives,employers
liability for compensations; amount of compensation; distribution
of compensation; notice and claims, remedies of employers
against  stranger; procedure and in proceeding  before
Comunissioner,

The payment of wages act 1936 and the minimum wages act
1948,

15

management, grievances, bargaining.

Keywords/Tags: Industrial refation, Factories act, industrial dispute, compensation

Part C- Learning Resources

Text Books, Reference books, Other Resources

b3

e

Patil, C.N. - Collective Bargaining, University press,

verma, Pramod - Industrial Relations, Tata McGraw Hill,

. Monappa, Arun & Dunlop, J.T. - Industrial System, TATA McGraw Hill.

Srivastava,S.C, -Industrial Relation& Labor Laws, Vikas Publications.

Singh and Sinha- Labour Laws in Brief, Excel Books.

T, <, @, 0 - S uiin el W, AT |

AT .3 - Stfenfis wfan, wfmnaem ufeetyl ¢ fewdiger, s |

4

~




. WA, S, g o 2y - sl s, wifer e uferd te
fedtsge, ama|

9. Taardt, d.aft, T, . <ft, T .- SN fer ey ue fven e afwm,
BSSEEERICSCN el .

10. S e - SHefies weier, Wnfee wert wfeemed o o, ammy |

Suggestive Digital Platform
L. httpsi/Awww.sultanchandandsons.com/book/399/industrial-relations-

and-labour-laws ,
2. https:/mimpub.com/product/tabour-law-and-industrial-relations-i/
3. https://allahabadla\\-'agenc)-'.com/prn(luct/indnsn‘inl-rclntions-wngc-

lawslabour-law-dr-j-mahalakshmi/
4, https://www.schandpublishing.com/books/highcr~cducution/cunmlcrcc—

management/industrial-relations-fabour-laws-
8¢/9789354539961/?srsltid=AfmBCoq2d G2k BLI41rUH njSoX22AceelK

ZZy2NKd9P--GepD35e¢CGrsi
R




/ . R

% Part D- Assessment and Evaluation J
l .

Suggested Continuous Evaluation Mcethods:
Maximum Marks: 100
Continuous Comprehensive Evaluation (CCE): 40 Marks University Exam (UL):

60 Marks
Internal Assessment: Class Test Assignment/presentation
Continuous As Per Ordinance 14(2) 40

Comprehensive Evaluation

{CCE)

ExternalAssessment: Section(A):Short Question(5*4 = 20) o
]

University Exam Section Section (B); Long Question (5*8 = 40)

Time: 3 Hours

Any remarks/Suggestions:
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) Part A: [ntroduction ) ‘
!
- . . PR Cee . [P - . - - L
Program: Post - Class: M.Com. Year: 1 - Sem.: 1 Session: 25-26 .
_ raduation {Managcment)[ [ {a¢ ! | | ;
, o haplessa S _ N
subject: Muanagement 1
e i e e e ]
H Course Code !
[ Dt S L s <SS ———
2 Course Title E-business Fundamentals 1
17T 7| Course type Value Added Course (EES) -
R Prc-requisit—;(if any)' Basic Computer Literacy and Internet Usage
5 ] "1 Course Learning After successfully éompleting this conirs;:,{fli;—stu.tlclll shall be |
Outcomes (CLO) | able to:
1- Understand the business models used in online electronic
business environment.
‘ 2- Develop basic understanding of various modes of electronic :
‘ payment and its infrastructure.
3. Differentiate between Traditional Business and electronic
| Business.
U U IO S - SN —
6 i Credit Value 2 (Theory)
7 ___W'{ Total marks Max. Marks: 100 Assessment antjné;"‘;il—l.z"l-ivi;l-]—";;B;‘VFAE-
Guidelines
i Part B: Contents of the Course
e T ?&plc_s__ . e oM
! Lectures (hrs.) :
e . I f
Unit-1 Rasics of e-business: e-business, electronic commerce, types of e- |4 ;
commerce. e-business framework, application and network infrastructure, ! |
transaction type- B2B, B2C cte. 1 |
| i
Unit-2 Business Models: Business model wi?lgrediér:ts. BZE—BiBmodel »:11!—1'4 ) - |
example. case study related to B2C and B2B. EDI applications in c—j
business. Value added network, architecture and stancards. |
i nit-3 E-Markets and rhérk_é't_ing; Electronic market for Buyers and Sellers. 8
online marketing. online advertising and tools of advertising. Scarch
Figine Optimization, social media, Search engine marketing. Lrmail
Marketinge,  blogging,  Tubound  and Outbound Markcting.,  Affiliate
Marketing, hntlucoeer Marketing. Paid Ads on Search Engines. Paid Ads
<A e v 1-3,




on Social Media, Paid Ads on e-commearce Platforms, Audio and Video
Ads
|
* U'nit-4 Security in c-business: Security onvironment. security co—m:m—' 8
~dimension ol security, Technology solutions. cryptography, encryption
description, Cyber laws, Cyber erimes.
nit-s . Digital payment Systems: Digital pavments and its types and 6
_comparison, Token basc payment, Smart card, Credit card, Debit Card, I
i etc. design in one of payment system, Risk involved in e-payment system JI :
i i
f—-{_éty“;wordsfl" ags: ¢e-business, e-business Models, Digital payment Systems, E-Markets, Security T
o Part C: Learning Resources o o
T " Textbooks, Reference Books, Other Resources ]
“No. Titleof | Author(s) " TPublisher
| Book/Resource ; |
. | . .
| | E-Commerce Kenneth C T.oudon | Pearson Publication !
IS SO SR J |
! i I-business and E- Dave Chaffey Pearson Publication :
. [ commerce
; management
i
3 | E-Marketing Judy Strauss and Pearson S
i Raymond Frost
i E The E-Business (R) } Daniel Amor New Delhi, Prentice Hall
' Evolution l
I SR ) R : e
suppgested Digital Platforms, weblinks:
s.Ne. 1‘ Description |
| hutps:/fonlinecourses.nptel.ag.in o |
' f:-Business by Dr. Mamata Jenamani., 1T, Kharagpur) "
, Yo . i
! i hitps:/unlinecourses.swaam2.ac. in 1
| (1~ ommerce by Dr. Anita Walia, JAIN Banglore)
v ! hlr[l\:p’fni_lli]le_gt;l-lissz:s“.——sx vaaﬁuia?:d - o T W;
. |
- (1n t ommerce by Dr, Subodh Kesharwani, IGNOU, New Delhi)
|
{ i glllE).‘\if‘.‘ll_'__‘ﬁ_'[]](.]krlc:‘;.i_]‘l“;b;;;;c:i_l]w T o _ V 7

{1 —content on B-Commerce Fechnologies- 30 modules)

ok ek
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Theory Paper

art A Introduction

Program: - "M.Com,

Class: M.Com 1‘_:‘[_);4 Session: 2025-26

Subject: Accounting for Managerial Decision

(CLO)

1. Course Code cC3
2. [Course Title Accounting for Managerial Decision
. [Course Type Core — 1
Pre-requisite (1f any) B.com (Honours)/ B.com (Honours with
Research)
5. Course Léarning outcomes

On successful completion of this course,

students wilf be able to-
1.

. To provide in depth understanding of

To impart knowledge of various
methods of accounting useful for

manageiment.

decision making process on financial !
aspects.

To develop analytical approach on
various financial aspects and decision
maxing,

Prepare income statements using
variable costing and absorption costing.
Prepare different forms of budgetary
statements, 1dentify and control cost at
a responsibility center assigned to a
manager, analyze and report
performance of the assigned

responsibility center.

Credit Value

5

Total Marlks

Max, Marks 40460 Mini. Passing marks: 40

(o~



Part B- Content of the Course

Total No. of Lectures-

75

Unit

Topic

No. of
Lectures

Management Accounting: Meaning, nature and functions,
meed and importance of management account in India. History of
Management Accounting in India.  Scope of Management
Accounting, Financial vs. Management Accounting; Cost vs.
Management Accounting; Role of Management Accountant, Tool
and Techniques used in Management Accounting, Limitation of
Management  Accounting.Application  of  Management
Accounting in Indian Companies.

15

O]

Financial. statements: Nature and limitations of Financial
Statements: needs and objectives of financial Anatysis. Ratio
Analysis- Profitability, Ac¢tivity and Financial Ratios.

Cash flow analysis (application of AS-3) and Fund flow analysis
marginal costing, cost volume analysis and multiple product
analysis.

Budgeting: Meaning nature and functions of budgeting, budgting
system in Kautilya's Economics. Preparation of different types of
budgets; Fixed vs Flexible Budgeting, Capital Budgeting: Nature
and Characteristics of Long Terms Investment Decision, Methods
of Ranking Investment Proposals. |

15

Decision Process: Relevant Information and  Short-Run
managerial decisions - Managerial Decision Making; Decision
Making Process; Differential Analysis; Types of Managerial
Decisions - Make/Buy, Add/Drop, Sell/ Process Further,
Operate/Shutdown,  Special  Order.  Product-Mix,  Pricing

Decisions.

Management Reporting System: Types of Reports, Responsibility

15

s




®

Accounting,

Keywords/Tags: Management  accounting, Ratio analysis, cash& fund flow,

budgeting and budgetary control, responsibility accounting,

Part C- Learning Resources

Text Books, Reference books, Other Resources

M.R. Agarwal - Accounting for Managers

Agarwal & Agarwal - Accounting for Managers

Agarwal, Jain & Jain - Management Accounting ‘
1, TR, UK, . T, T, e Qi il wa uise e, s

<1, HT %, we., <. T, W weraey fofat q eraie - wfe s o,
m .

1. STeT .36, T AT AW, e S T ofeh feay, Sraq

Suggestive Digital Platform
https://drnishikantjha.com/booksCollection/Accounting%20{or%20Manag
erial%20Decision%20SYBMS%202017-18.pdf _
https://hpuniv.ac.in/hpuniviupload/uploadfiles/files/M%20C%204 4.pdf
https://books.google.com/books/about/Accounting For Managerial Decisio
ns_by D.html?id=xBe3EAAAQBAJ

https://himpub.com/product/accounting-for-managerial-decision/

open.umn.edu/opentextbooks




Part D- Assessiment and Evaluation

Suggested Continuous Evaluation Methods:
Maximum Marks: 100
Continuous Comprehensive Evaluation (CCE): 40 Marks University Exam (UE):

60 Marks _

Internal Assessment: lC!ass Test Assignment/presentation
Continuous ‘As Per Ordinance 14(2) 40
Comprehensive Evaluation

(CCE) '

ExternalAssessment: Section(A): Short Question (5*4 = 20) 60
University Exam Section Section (B): Long Question (5*%§ = 40)

Time: 3 Hours

. . 7
Any remarks/Suggestions: W




Theory Paper

Part A lntroduction

Program:* -~ ~MLCom.

Class: M.Com Ty ’SCSSiOIl: 2025-26

Subjeet: Security Analysis and Portfolio Managentent

1. 'Course Code

CC32,

2. [Course Title

Security Analysis and Portfolio

Management

3. Course Type

Core - H

H. [Pre-requisite (If any)

B.com (Henours)/ B.Com&ionours with

Research)

P_Jz

Course Learning outcomes
(CLO)

On successful completion of this course,
students will be able to-
1

Understand the enviromuent of
mvestment and risk return framework.
Analyze bonds in terms of valuation,
yields and risks as welt as build up
immunized bond portfolio.

Analyze cquity shares using different
approaches and models.

Construct, analyze, select and evaluate
portfolios along with a decp
understanding of Capital market theory
and associated models.

Understand and analyze futures and
options, use various options trading
strategies and critically examine
various innovations in derivatives

market.

0 'Credit Value

5

AR




@

7. (Total Mavks Max. Marks 40460 IMini, Passing marks: 40 }

Part B- Contgnt of the Coursc

|

Total No. of Lectures-

75

Unit

Topic

No. of
Lectures

I.

Introduction: The Investment environmment, various investment
alternatives and risk return trade ol Investment decision process;
Risk aversion; Types of mvestors; Risk-Return analysis and impact
of taxes and inflation; Types and sources of returns and risks and
their measurement; Diversification and Hedging; Socially
responsible investing; Ethical investing and other contemporary

issues in investment management,

15

|59

Analysis of Fixed Income Sccurities: Bond fundamentals; Types
of bonds; innovations in bond market; Valuation of bonds; Bond
yields (Yield to Maturity, Yield to Call, and Realized Annua
Yield); Bond price- yield relationship; Bond convexity; Malkiel
Bond Theorems; Risks in bonds- interest rate risk, price risk,
reinvestment rate risk, inflation risk, default risk; Analysis of riskg
in  bonds- Bond Duration, Modified duration and  theif
measurement; Bond portfoiid‘nmnagement mncluding immunized
bond portfolio.

Equity Analysis: Approaches to secunity valuation; Fundamental
Analysis-  Economy, Industry, Company  Analysis  (EIC
framework); Equity Valuation Models (DDM, P/E Ratio model and
Free Cash Flow Valuation approach); Forecasting P/E ratio.
Technical Analysis: basic premise and Dow theory; types of
charts and Chart patterns: Moving, average analysis; Markel
indicators and sock specific indicators; Odd lot theory; Efficient
market ‘hypothesis (EMH); Forms of market efficicney and theiy
mmplications; Tests of different forms of market cfficiency;

15

S



Assumption of Investor's rationality and its critique; Behavioural
Fmance- Prospect theory and behaviowral biases such as Framing,

Mental accounting, Regret avoidance.

4. Portfolio Analysis, Sclection and Management: The concept andl |5
significance of portfolio; Caleulation of portfolio return and risk;
Risk aversion and capital allocation to risky assels and risk free
asset;  Optimal risky portfolio; Optimal complete portfolio;
Markowitz portfolio selection model; Sharpe's single Index Model
and optimal portfolio construction; Capital market theory- Capital
market line (CML) and concept of market portfolio; Tobin's
separation. Theorem; Capital Asset Pricing Model (CAPM) and its
extensions; Stock market anomalies (Size effect, Value cffect,
Seasonality effect, Overreaction effect); Arbitrage Pricing Theory
and Multifactor Asset Pricing Models including Fama French Five
factor model); Active and Passive portfolio management;
[nvestment strategies- valuc fﬁ\’csting, motnentumn and contrarian
strategies; Portfolio performance evaluation (Sharpe index,
Treynor Index, Jensen's alpha, Information ratio and Fama's
decomposition measure).

Financial Derivatives: Futures- features, types and payollsy 15

w

Pricing of financial futures (Cost of carry model); Options-
features, types, styles, payoffs and valuation using Black and
Scholes Model; Put calt parity principle; Options trading strategics-
bull spread, bear spread, straddle and butterfly spread; Exotic

options-and other innovations in derivatives market.
Keywords/Tags: Investment, risk, portfolio, equity, portfolio, option, CAPM,

derivatives.

Part C- Learning Resources

Text Booeks, Reference hooks, Other Resources

1. Falguni I, Pandya, Sccurity Analysis and management publisher jaico.

A



o

S.Kevin, Sccurity Analysis  and management . PFLL - Learning  Lid,
Patparganj, Delhi.

IIEE, W, 3N, W%ﬂﬁ@ﬂﬁm}mﬂxmmw
e, S, sl ferdor e SRR st wifier v wherieE, sy
it U, ﬁ.gﬁgﬁﬁwwmmﬁrﬂﬁmwﬁm@
fecfiaged, s

Chandra, P. (2017). lnvestment Analysis and Portfolio Management. Tata
McGraw Hill.
Elton, E. and Gruber (2010). Modern Portfolio Theory and Investment
Analysis. John Wiley and Sons

Suggestive Digital Platform/ web links

1'

2.

https://www.cengage.co.in/bo ok-list/print/security-analysis-and-

portfolio-management-vs

mpszllwww.phindia.com/Bodlcs/B(mkDetail!978939 1818265/sceurity-

analysis-and-portfolio-management-
Kevin?srsltid=Afm BOoppBIOH3ZIxJIXJiJQfoC4d 0zpDw3iSPj8hj I'-
ejyjnoybhed?

https://www.acecollege.in/CITS UpIo:ul/DownIua(ls/Bnoks/l078_File.pd
f ‘
https://books.google.com/books/:t1)0ut/Sec[u'ity__.r\ual_\'sis_:lnd_I’ortfolioﬂ

Manageme.html?id=PxGfgmseA kC

. https://www.schandpublishing.com/books/higher-education/commerce-

management/security-analysis-portfolio-
management/9789325963085/2srsltid=AfmBOop3 u92SR kLZiGTCfLho
MstWq8bk2 SXmHjlm7BQQM2UsDMbGIF
https://www.vikaspublishing.com/books/business-

economics/management/security-analysis-portfolio-

management/9789354534836/ ﬁz)”i&b\?/




Part D- Assessment and Evaluation - )

Suggested Continuous Evaluation Methods:
Maximum Marks: 100
Continuous Comprehensive Evaluation (CCE): 40 Marks Universily Exam (UE):

60 Marks

[nternal Assessment: Class Test Assignment/presentation
Centinuous As Per Ordmance 14(2) 40
Comprehensive Evaluation

(CCE)

ExternalAssessment: Section(A):Short Question (5%4 = 20) 60
University Exam Section Scction (B): Long Question (5*8 = 40)

Time: 3 Hours

Any remarks/Suggestions:




Theory Paper

B.com(Honours with Research)

Somb o Part Alntroduction
l‘ro‘g.“;ain‘::vM.. om h Claés: M.Com.II1 Sém. Session: 2025-26
Subject: Conswner Behaviour
1, Course Code - CL33
2. ICourse Title Consumer Behaviour
3. 1Course Type OMR-B |
4. [Pre-requisite (If any) M.Com. II Sem. / B.com (Honours)/

5. ICourse Learning outcomes
(CLO)

concepts.

On successful completion of this course,
students will be able to-
1. To understand consumer behaviour and

its relationship with marketing

2. To understand the process of consumer
decision making and its application.

3. To understand the attitudebehaviour
relationship and its rclated models.

4. To know the socio-cultural factors
affecting consumer decision making.

Credit Value

5

7. [Total Marks

Max. Marks 40+60

Mini. Passing marks: 40

" Barl Conlontof i Coutse

Total No. of Lectures- 78
| No.of
Unit Topic. | Lectures
1. |Introduction: Meaning, nature scope and significance of 15
consumer behaviour, determinants of consumer

&ﬁ%ﬁf/



ehaviour,Consumer buying process, models of consumer
behaviour, and Consumer movements in India.

Organizational  Buying  Behaviowr  and Consumer 15
Research:Characteristics and process of organizational, buying
behaviour, determinants of organizational buying behaviour,
history of consumer research and consumer decision process.
3. Consumer Nceds and Moidivations:Mcantng of motivation,| i

h

needs and goals, dynamic nature of consumer motivation, types!
and system of consumer needs, measurement of motives and|
development of motivational research.
4. [Personality and Consumer Behaviour: Concépt of 15

personality, theories of personality, personality and
self-images,

understanding consumer diversity, self and

personal factors, affecting consumer behaviour, Indian

consumers behaviour,
5 Social class and Consumer Behaviour:Meaning of social 15

class, measurement of social class, ]ifestyie profiles of social
class, social class mobility, affluent and non-affluent consumer,
selected consumer behaviour application of social class,
funderstandingcultural and sub cultural influences on individuals
norms and their role, customs, traditions-and value system.

Keywords/Tags: Consumer behaviour, consumer research,personality, motivation,

[ ;

affluent and non-affluent consumer,

Text Books, Reference books, Other Resources

1. Schiffman, L.G. and Kanuk, L.L., 'Consumer Behavior', Pearson Lducation
2. Loudon, D. and Bitta, D., ‘Consumer Behaviour!, Tata McGraw Hill

3. Assael, H., 'Consumer Behaviour in Action', Cengage Learning W



S

i &~
o

. Blackwell, R. D., Miniard, . W, and I,ingcl,‘.l.l"., ‘Consumer 3chaviour’,
Cengage Learming

[, )

Batra § and Kazmi S, Consumer Behaviour, ixcel Books

Nair, *Consumer Behaviour in Indian Perspective’ Himalaya Publications.
.99, T W, gl s, e e w, it

1. sftared, a1 T, FAd, et susilen! s o feamorr i o
E TR, 3T

9. St WS, T, ST TR T ITHIehT Ter

e N>

Suggestive Digital Platform/ web links

® https://www.sultanchandandsons.com/book/259/consumer-behaviour

¢ https://backup.pondiuni.edu.in/sites/default/files/Consumer%20Bchavio
ur200813_0.pdf

. https://ddceutkal.ac.in/Syllabus/l\iCOM]Consumer_‘Behaviour.pdf

® https://ddceutkal.ac.in/Syllabus/MCOM/Consumer- Behaviour.pdf

¢ https://mpbou.edu.in/uploads/files/PAPER02 Consumer_Behaviour.pd{

L
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% PartD- Assessment and Evaluation

Suggested Continuous Evaluation Methods:

Maximum Marks: 100

Continuous Comprehensive Evaluation (CCE): 40 Marks University Exam (UE):

60 Marks

nternal Assessment:
ontinuoﬁs
omprehensive Evaluation
(CCE)

* 1As Per Ordinance 14(2)

Class Test Assignment/presentation

xternal Assessment:

niversity Exam Section .

ime: 3 Hours .

' “Section (B): Long Question

Section(A): Short Question

Any remﬁrkS/Slig'gestions:




p}\ \I\J

Part A: Introduction

> - R )
)’rngram: Class: M.Com. Year: IT Sem.: :[Ll'g‘_d, Session: 25-26
Post . '
" Graduation
"Suhjer.t: . ' Managemcnf ' -
1 ~ CourscCode C7C34—
FA | Course Title | Services Marketing o
,* . ‘(Nfoursietypc_ e édiﬁ;ﬁuirsb}');m—wm e IS
[m:t Pre-requisite (if any) (Not required) Open for all T
|5 - E'Clid'réé' Learning | After successful completion of the course, the students shall be able |
| Outcomes (CLO)  to:
! i * 1. Understanding basic concepts, applications, marketing mix and
j f ! challenges in service marketing
; i ' 2. Understanding  characteristics of services that ecnhance
i i customers satisfaction
| 3. Inculcates a service culture among students interested in a
; 'i career in service sector.
5 g 4. Developing skills for effective application of service marketing |
- o stratcgies in different real-life marketing situations N
6 | Credit Value 5 (Theory)
——— _— - R — - [ p— — e i e
7 | Total marks - Max. Marks: 100 Min. Pass marks: 40
T Part B: Contents of the Course o
| Unit Topics T I Ne.of [ Student Activities
5 Lectures ! :
(hrs.) ' [
i
- Unit-1 Services: Service Sector and Lconomic Growth of ‘ 15 " Group Discussion -
| service sector. Significance of service sector, Students will explore
! Service Concept, Characteristics of services and traditional Indian |
! Classification of Services. Strategic issues in i service systems (e.g.,
: Service Marketing; Segmentation, and its process. f Ayurvedic care, temple
Differentiation and Positioning of Services. | hospitality, or ancient
Introduction to the concept of Seva, ethical duty : education models) and -
(Seva) as core value in Indian scripts and aligning it relate their featuresto
‘ with modern service marketing principles. ? modern service .
| characteristics like !
i intangibility,

personalization, and
trust,

Y
oA



_{ﬂ‘_

' Unit-2 Murketing Mix in Service marketing: Scven P'S, 13 Field activity: Vist
Product. Price, Place, Promotion, People, Physical service industry and
| Lvidences and Process Decisions. Their role in | understand various
; ' husiness. Concept of Praja and its welture trom the | elements of services
, Arthashustra, 7 Ps—like FPeople (guru-shishyal,
Process {rituais), and Physical Evidence {ashrams,
manuscripts)—emphasizing holistic experience and
~value delivery In Indian ethos.
(Ui{it-j "”'Eml_)esigning of Service ‘itrateg,\ Service 1 20 o Group Project -
 Management Process; Internal, External and | Develup a service
Interactive Marketing Strategies, Role of Artificial ; strategy for a traditional -
intelligence in service sector, and its future. : Indian service (e.y.,
Avyurveds clinic)
integrating internal,
external, and interactive
marketing concepts,
and explore potential
: Al applications to
% cnhance service
i delivery.
] T
Unit-4 ' Managing Service Quality and Productivity: | 15 Case study analysis
é Concept, Dimensions and Process; Service Quality |
' Models  (SERVQUAL),  Applications  and
f : Limitations, Productivity in Services. | !
"Unit-s | Applications of Service Marketing: Marketing of | 10 | Field work: Visitany -
' Financial, Hospitality, Health, Educational and ' Service place and
| Professional Services, Marketing for Non — Profit understand concepts of
| Organizations and NGOs. | service marketing
é i applicd
Keywords/Ta ' Service quality, Service strategy, Segmentation, Differentiation ‘ a -
gs: ?‘
Part C: Learning Resources o
T B Textbooks, Reference Books, Other Resources
S. No. Title of Author(s) Publisher |
i Book/Resource
ﬁ 1 | Services marketing | Zeithml, VA& . Tata- McGraw- Hill Edition o
; 5 ! Bitner, Mary, Jo.
2 " 'Serviees marketing | Lovelock,C., Wirtz,  Pearson Prentice Hall

1
H 1




1, Chaterjee, J.

3 ‘ Shankar. R. . Services mei_rkcﬁhg " Excel Books
4 “Kautilya RPKangle '}'"N&'Jﬁ'léi'ﬁ;{ﬁzi}héi&és?s" Publishing House |
Arthashastra ‘

| Suggc.?stlé&Diéi'tkavlwl"'latforms, weblinks:

' S. No. . Webliaks

1 ~ 777777 Tpbsiddhartha.ac.in/LMS/eContent/SM.pdf o "‘"'7’“‘""’"'1
2 ' o ddé".i»dndiun,i;éd&.‘i?d’f‘i’i?éfé&id;Mété}ialsMBAfMBA4s'enié'siéi/"déﬁe"ré]’.f’é"s“érviceswrk”'3
, eting.pdf

'3 - %'karaérajconégél#;éfiﬁ‘/i;ﬁiélihtéﬁtfﬁfﬂb"é&éiﬁe&(&é?ﬁiééf{éiéés-Maﬂé'éiing.pdf

Part D: Assessment and Evaluation

Suggested Continuous Evaluation Methods:
| !
: Maximum Marks: 100 |
1 |

Continuous Comprehensive evaluation (CCE): 40 marks, University exam (UE) 60 marks

'Internal Assessment: Class - W 40 Marks
Continuous Comprehensive Test/Assignment/Presentation/Quizs/G i
Evaluation (CCE) | roup Discussions, etc. i |

| Appropriate weightage of class
attendance. i

" External Assessment:
| University Exam 60 Marks

| Time: 03:00 Hrs.

'Rem arks/Suggestions (l_f a_my)_ N ;

S SO - — s

I. Assessment Modes for internal evaluation will be based on the guidelines issued by UGC on :

Evaluation reforms in Higher educational Institutions Nov. 2019, and Innovative Pedagogical
Approaches and Evaluation reforms 2021.

2. Internal Assessment Marks will be further distributed as per the table given in Appendix 3 of Ordinance
14 (2), as applicable from time to time.

3. The pass percentage will be 40% (Grade P) both for theory and Practicum. It is compulsory for a student
1o obtain minimum 40% marks in Internal assessment as well as in end-term examination scparatcly to
pass a course.

-

_ S\
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Theory Paper

) 4_%;_1 o art A Introduction E
Progran: M.Con Class: M.Com.1V Sem. Session: 2025-26 |
' Subjcct: Institutional Accounting
1. ICourse Code _ | CCat
2. ICourse Title Institutional‘Accounting
3. 1Course Type Core -1
4. Pre-requisite (If any) _ M.Com. IIT Sein.
5. [Course Learning outcomes On successful completion of this course,
(CLO) | ) _ ‘A  students will be able to -
- I. Knowledge about the accounting
system of holding company. |
2. Knowledge about the preparation of
final account of a banking company.
3, Knowledge about thepreparation of
final account of on insurance |
company.
4, Knowledge about the preparation of
dual accounting system.
5. Knowledge about accounting system
- of Government.
6 (Credit Value _ 5
7. (Total Marks Max. Marks 40+60  [Mini. Passing marks: 40

o Ra%@ContentoftheCourse




Total No. of Lectures 75
No. of

Unit  [Topic : Lectures

1. Accounting for holding company(with one subsidiary, 15
company only).

2, Accounting for Bank and Insurance Company (General i5
andLife Insurance Company). ..

3. Double Accounts System- Need, purpose, difference between 15
single entry system and double entry system, form of
presentation of final Account of Electricity, Gas, Water and
Railway company. |
Money Inflation accounting, |

A. Accounting for Co-operative societies, Hotel Accounting. 15

D Government  Accounting,(local ~ government, = municipal 15

corporation, panchayat, colleges and universities), Human
Resource Accounting (HRA).

eywords/Tags: Accounting for holding company, Bank and Insurance Company,
life insurance, Double Accounts System Accounting for Co-operative societies, Hotel

Accounting.

Learnmg Resources "

Text Books, Reference books, Other Resources

1. Dr. Shukla, S.M., Institutional Accounting’,-Sahitya Bhawan Publications,
Agra,

Krugman, P., Obstfeld, M., Melitz, M. (2017). International Economics-
Theory'and Policy Pearson.

o

3. Madura, J. (2017). International Financial Management. Cengage.

4. Mishkin, F.S. (2015), The Economics of Meney Banking and Financial
Markets, Pearson,

5. Dr, Agrawal, B.M., ‘Ugdq IFReH’ W0 =7 ThvH, TH, 73 fawell,

6. . YT, WA, “wgate s, ww wg wEee T, i e

T
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7. S, Y[R T, T, T ey, Afeed wer wfecientd, A

Suggestive Reading/ Web Links

https://sahityabhawanpublications.com/produ ct/institutional-

accounting-hindi-book/

https://dialnet.unirioja.es/descarga/articulo/7528775.pdf
https://www.stmaryscollcgevildisha.edu.in/userﬁlcs/Downloa(!/c09c830d—
¢972-4abd-942b-
00eab0c30b0Iﬂnstitutional_Accounting(M.com)_:lth_Sem.pdf
https://research.rug.nl/ﬁlcs/82564746/1nstitutionnl theory _and_manage

ment_accounting_research.pdf



# oo PartD- Assessment and Lvaluation

Suggested Continuous Evaluation Methods:

Maximum Marks: 100

Continuous Comprehensive Evaluation (CCE): 40 Marks University

60 Marks
Internal Assessment: Class Test Assignment/presentation
Contimuous

Comprehensive Evaluation

As Per Ordinancel4(2)

(CCB) S
External Assessment: S‘el'c‘tion‘(A_)': Short Question -
University Exam Section. Section (B): Long Question

Time: 3 Hours™ | o -

Any remarks/SuggestiOﬁs: o

Exain (UE}):




Theory Paper
| E ... PatATntroduction
Program: M.Com. Class: M.Com.Sem. 1V Session: 2025-26
Subject: Corporate Governance Ethics and Sustainability
1. Course Code CC42-
2. \Course Title Corporate Governance Ethics and
Sustainability
3. WCourse Type Core ~ 11
dq, ’Pre-.requisite (If any) M.Com. iII Sem.

h

Course Learning outcomes
(CLO) '

On successful completion of this course,
Istudents will be able to: -
"1, Understand the concepts, need, and

. Apply the knowledge of board

. Analyze the need for legisfation onj
. Recall the concepts of business cthics
. Evaluate the concepts  of

. Evaluating  emerging  trends i

scope of corporate governance.

composition and corporate governance)
committees.

Corporate Governance,
and social responsibilities.
sustainable devclopment.

corporate  structure, strategy  and
culture.

Credit Value

5

Total Marks

Max. Marks 40+60  [Mini. Passing marks: 40

ksl



FAB- Content of the Course

Total Ne. of Lectu‘rcs-

No. of
Lectures
1. [Corporate Governance: Meaning and Definition - Conceptuall 15

Unit Topics

Framework of Corporate Governance Need-Scope - Evolution of
Corporate Governance Elements of Good Corporate Governance
- Co@orate ‘Governance in India-National Committees on
Corporate Governance ClI,” Code of Desirable Corporate
Governance 1998, Kumar Mangalam Birla.

».  Corporate and Board Managem'ent: Board Composition - 15

Diversity in  Board - Types of Directors-Roles and
Responsibilities of the Board of Directors - Functions and Powers
of the Board of Directors-Chairman-CEO-Relationship between
Directors and Executives - Board Commuttees - Various Board
Committees Composition Role and Responsibilities Contribution
to Board Governance Audit Committee Shareholders Grievance
Committee -Remuneration Committee - Nomination Committee
Corporate  Governance Committee -Corporate Compliance
Committee Other Committees.

[

Need for Legislation of Corporate Governance: Legistativer |5

Provisions of Corporate Governance in Companies Act 2013-
Corporate Governance  in  PSUs,  Banks,  and
[nsurance Companics. '

4. |Business Ethics: Meaning-Definition Nature Types Sources 15

|Ethical Principles - Ethical Dilemma - Ethics and Conflicts of
Interests-Factors Influencing Business.

5. Pustainability: Meaning - Definition-Scope  Corporate] 15
Sustainability - Sustainability Terminologics Triple Bottom Line

é@p}




B
s

(TBL) - Sustainable Development,

Keywords } -
y [Tags: corporate governance, board management, business ethics,

sustainability, legislative provisions cte.

Part C- Learning Resources |

Text Books, Refercnice books, Other Resources

3. Dr. Sinha Pradeep Kumar Corporate socia

1. C.A. Kamal Garg, Corporate Social Responsibility.

2. Dr. Agrawal L. Corporate Governance Vinod Kothari& company.
| responsibility and sustainability,

Nirali Prakashan Delhi.
4 Dr. S.S. Khanna, Busines
Practices) S. Chand publications.

s Ethics and Corporate Governance (Principal and

Suggestive digital platforms, web links:

5. ht s/www,wile india.con ernance-theory-and-
et/corporate- 0vernance-9780198062233f

s-/findia.oup.com/ rodu
k/ebook 1605608321 27d8c564877745f] 948e.pdf

7. hgps:/fmggntur.id/ﬁlesfeboo _
. S/fWWW. 'hindia.com/Books/BookDetai1/978935443 §325/cor orate-governance-in-
india‘das‘?srs]tid=AmeOo WwBZYU4NICZAP] 7K04mzC0-

Bf63kmZ1 f’90bui2njDide6tG
thooks/textbooks/1 24

9. https:/fo en.umn.edu/opentex
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o Part D- Assessment and Evaluation J

Suggested Continunous Evaluation Metliods:

Maximum Marks: 100

Continuous Comprehensive Evaluation (CCE): 40 Marks University Exam (UE):

60 Marks
Internal Assessment: Class Test Assignment/presentation
Continuous (As Per Ordinance- 14(2)

Comprehensive Evaluation
CCE)

[External Assessment:

University Exam Section -

Scetion (B): Long Question

Section(A): Short Question

ime: 3 Hours® -

Any remarks/Suggestions:

G

|



Theory Paper

kit

‘Part A Introduction

Progrnn;: M.Com. Class: M.Com,Sem 1V Session: 2025-26
. Subject: Rural and Agriculture Marketing
Course Code L o (cH3
Course Title Rural and Agriculturc Marketing
Course Type OMR B -1 J*

Pre-requisite (If any)

M.Com. III Sem.

A ES R

Course Learning cutcomes
(CLO)

On successful completion of this course,
students will be able to-

I. Knowledge about the rural marketing
system |
2. Knowledge about the trends of Indian)
- tural consumer.
3. Knowledge about the marketing of
agricultural producer
- 4. Knowledge about  the marketing
management and channel Strategies of
rural marketing
5. Knowledge about the regulated and

irregulated rural marketing of India.

Credit Value

5

7. (Total Marks

Max, Marks 40+60  [Mini. Passing marks: 40

sl



F i;{l_EB_ Corntcnt of the Course '- ' "'ﬁ_m_ ,,J

“Total No. of Lectures 75
Na. of

[.ecturcs
15

Unit ' Topics
L. ndian Rural Marketing: Mcaning, Characteristics, Importance

and Scope, Rural consumcr-meaning, characteristics, modern

trends, problems and rural market segmentation.
Agricultural Marketing: Concept, Nature, Scope, Importance

and Subject matter, Classification of agricultural products and
their difference with manufactured goods. Problems of
Agriculture market: Meaning, Components, Dimensions and
Classification Market structure: Dynamics of market structure,
Components of market, structure and Market forces.
Market Management and Channel Strategy: Modern

15

G

marketing management and agricultural products, Structured
prganized markets-commodity exchange and produce exchange,
Cash market, forward dealing, Exchange market, Speculativey
imarket, Channels of distribution for consumer goods, marketing

of agricultural consumer goods and agricultural raw matertals.
I
ural Market in India: Regulated market. Genesis of regulated i

market in India, Limitations in present marketing regulation,
Advantages and Limitations of regulated market. Organization o
regulated market, Future of regulated and regulated markets in
India. Agriculture marketing strategy.
5. arketing of farm Products: packing, packaging materiall 15
Transportation- means of transportation in rural areas cost of
transport. Grading and Standardization, Labelling and

Warehousing-processing and selling.
Keywords/Tags: Indian rural marketing, channel strategy, genesis of market, farm

G

products, market strategy, market structure, distribution channel ete.
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i Part C- Learning Resources

Text Books, Reference books, Other Resources

1. Dr. Pradeep Kashyap, 'Rural Marketing'

2. Lalita Rama Krishnan, *Cases in Rural Marketing Management’

3. <. ot o, H, o R
4, . T g?ﬂ'cﬁ ‘Fundamental of Rural marketing’
3. A 37 U vt amor fogor

6. Ttz wary vy # o e

ERS

% Z—_M \’.“‘\\‘_" e
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Suggested Continuous Evaluation Methods:

Maximum Marks: 100

Continuous Comprehensive Evaluation (

CCE): 40 Marks University Exam (UEY:

60 Marks .
Internal Assessment: Class Test Assignment/presentation

Continuous As Per Ordinance- 14(2)

Comprehensive Evaluation

(CCE)

External Assessment: Section(A): Short Question ]
University Exam Section Scction (B): Long Question

Time: 3 Hours

Any remarks/Suggestions:

A




Theory Paper,

‘ Part A Introduction

Program: M.Com.

Class: M.Com.1V Senn Session: 2025-26

Subjeet: International Marketing

1. {Course Code Ccd4-
2. ICourse Title International Marketing

3. [Course Type OMRE-I

4. [Pre-requisite (If any) M.Comn. IIf Sem,

{J:

ICourse Learning outcomes
(CLO) |

On successful completion of this course,
students will be able to: -

Describe  concept and  nature ch_/

1.

selection and positioning, and critically

international marketing, internationai
marketing  environment  and TS
components, understand the process ol

international market segmentation,

assess the suitability of different modes
of entry into international markets.
Understand ~ decisions  related o
international product planning and
pricing. |
Explain methods for promoting

product in forcign markets and

understand  issucs  involved  wil
designing of international promotion
strategy.

Describe  decisions  related o
international  channel and  physical

distribution strategies.

- ) ’ ’/’-W )

et
C\’ .Lw%‘zvr/
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19 5)

5. ldentify and describe cmerging trends
and issucs in international marketing.

6 ICredit Value 5

7. [Total Marks Max, Marks 40+60  |Mini. Passing marks: 40

Part B- Content of the Course

75

Total No. of Lectures
No. of

Unit Topics Lectures

1. ntroduction: Marine trade in ancient India and its marketingl 15
system, history of international marketing before and after
indeperidence of India. \ \
International Marketing: . Meanmg, Séopé, Nature and
Significance. InternationalMarketing Environment- Internal and
External Environment, International Market. Orientation,
Identification and Sclection of foreign market, Functions and
qualities ofan Export Manager,

0. Export Organization: Meaning, affecting factors and types 15
Overseas Product and product planning Deve]opment. It's concept
and methods, pricing and its factors, Methods of Pricing, Pricq
quotation, Exim Policy in India.

3. [Direct Tradmg and Indirect Trading: Meaning and Methods, 15
Methods of Payment in international Marketing.

4 |International Product Planting and Pricing Decisions: Majoy 15

“|pricing process, policies and strategies; Delivery terms and

product decisions -productquality, design, labeling, packaging,
branding and product support services; Issue of product
standardization vs. adaptation; International trade product life

cycle; New product development,
Pricing Decisions for International Markets: Factors

influencing international price determination; International

2



currency for export price quotations; Standardized vs.
differentiated pricing strategies; Transfer pricing,
5. rInternational Distribution Decisions: Distribution channel 15

strategy; Different types ofinternational distribution channels,
their roles and functions; Selection and management of overseas
middlemen; International distribution logistics - inventory]
management, transportation, warchousing, and insurance.

Emerging Trends in International Marketing: International

marketing through Internet; Eéological concerns in international

marketing, international marketing cthics.
Keywords/Tags: International Marketing, direct and indirect trading, export

brganisation, product planning, pricing decision, distribution decision, trends in

international marketing etc.

§§;,§§e’; oy ‘:P%ﬁ_tJffCi_—lLeafning Resources,

Text Books, Reference books, Other Resources

1. Prasad, L. M. 2020. Principles and Practice of Management. 10th ed. New

Delhi; Sultan Chand & So
2. Dr. Agrawal Shalini- ‘International Marketing’.  Sahitya Bhawan

Publications, Agr.
3. Philip R. Cateora- ‘International Marketing’. Mcgrawhill Publications.
4. Dr. Umesh U, Dr. Indrajeet Goswami- ‘International Marketing

Management’.

5. <, 47 T, .- S R aRe e qeeRT S

6. ST, ShEft, TR TS feymor st gfafid) Tw, v

7. €. ferd, <. ., T 3 - sy wmR T e waT g,
3T

2 Part D- Assessment and Evaluation

\




Suggested Continuous Evaluation Methods:

Maximum Marks: 100

(10w )

S .

Continuous Comprehensive Evaluation (CCE): 40 Marks University Exam (UE):

60 Marks

Internal Assessment:
Continuous

Comprehensive Evaluation
(CCE)

Class Test Assignment/presentation
As Per Ordinance-14(2)

External Assessment:

University Exam Section
Time: 3 Hours

Any remarks/Suggestions:

Section(A): Short Question

Section (B): Long Question

|




Program: Post

|

|

Part A: Introduction

" Class: M.Com. Year:', "Sem.:’  Session: 25-
Graduation (s et 26
Subject:  Munugement
- Course Code VAC
2 T"C"&Jrs_e'i"itﬁ T 7 Business Ethies T
3 - [ Course type 1 Value-added Course (CI{M) T
4 ) Pre-requls:te (lf ang} " No Pre—requlsnes A J‘
5 ' Cou ri—e—fe—é?nllfé N L After completing this course, the student
; : Qutcomes (CLO) | shall be able to: 1
! |
l . L. Assess and examine the significant
; contemporary  cthical  issues  and |
challenges existing in Business today.
2. lnterpret the role of Business Managers
and Enterprises for Societal Renefits.
; ' 3. Examine ethical dilemmas and decision-
| : making frameworks.
é 4. Ydentify the approaches at the personal,
organizational and societal levels for
ethical decision-making.
6 Credit Value 2 (Theory)
) Total marks ' Max. Marks: 100 Assessment and ) _
Evatuation as per VAC Guidelines |
. . Part BiE(J—ll_ténts of the Course T
Unit Tepies 77T Neoof
I Lect./ Hrs.
Unit-1 Introduction to Business Ethics: Meamng,, Dcﬁnl't_llohi‘ 6
& nature, Morals and Ethics, importance of Business | !
| Ethics, Causes of Unethical behaviour Characteristics of ‘
Ethical Problems in Management, Ethical theories; - |
Causes of unethical behaviour, Work ethic, \J'alue:-_,.L !
Norms, Beliefs and Standards. !
- L A S S |
| Unit-2 “The Institutionalization of Busipess Ethics: Ethics and | 6 1
organisation, Ethics in practice- in functional areas (L.ike | |
lHR Marketing, Finance), Intellectual Property rights, | :
i Code of ethics; Competitiveness, organizational size,
! profitability and ethics, Developing an Effective Cthics
. Program. | .
: |
Linit-3 .

' Ethical Decision-Making and Ethical L_eédcrshib:' 6

&



74

CUnit-4

 Unit-§

' Keywords/Tags:

@.

Moadel of Decision making, Individual Factorss Muoral
Philosophics and Vatues, Indianism and Indian Value
© Systems, Servant Leadership.

" Business Ethics and Audit; Corporaie Ethics and

" Business Ethics and Business Development: Concept 8
“of Globalization and Global business Nctwork, l

! Business Ethlcs Iustltuuonaltmtmn of Business Eth;cs. Isthical

- develaping civilized Global Business.

Fihical Business Behaviour, Audit of Cthicai Behaviour,
Business Practices and Social Audi

Relationship between Business, Busincss Ethics and |
Business dcvelopment, Ethics in Global Fconomy. |
Marketing Ethics in Foreign Trade. Role of ethics in

Decision-making, Business development

Part C: Learning Resources

'l'extbdoks, Reference ﬁooT(s', Other Resources

: S. No. Title of Book/Resource 1{ Auv{lidr(s) Pu iblisher
|- - sSSP —
1 Business Ethics + CSV Murthy “Himalaya
: ‘; | . Publishing
: I | House

2 Ethics in Management | S.A. Sherlekar { Himalaya
1 | i Publishing |
: i House !
b e e e - I [ e .

3 | Business and its Environment | Davis, Kaith and 1 McGraw
, | | Blostorm | Hills
l | ! Publications
L4 " Business Bthics and Corporate | = ICFAT
% Governance E publication
{5_ " 7777777 The International Business | Hamilton 1 Toxtord

 Platfo rms,‘ weblinks:

Environment | Press 5

"Weblinks - ‘

PR [ —— - ——— R

https /lonhnecourses nm;l ac.in !

(Business Ethics by Prof. Susmita Mukhopadhyay, I1t, Kharagpur)

https://onlinecourses.swat am2.ac.in

i(Business Ethics by Prof. Archana Vechalekar, Savitribai T'hule
pune University)



